
South Africa
Vaal River
Great Noligwa
Kopanang
Moab Khotsong
Surface operations
 

   
West Wits 
Mponeng
Savuka
TauTona

Argentina
Cerro Vanguardia (92.5%) 

Australia
Sunrise Dam 

Brazil
Serra Grande (50%)
AGA Mineração 

Ghana
Iduapriem
Obuasi 

Guinea
Siguiri (85%) 

Mali
Morila (40%)
Sadiola (41%)
Yatela (40%) 

Namibia
Navachab 

Argentina
Cerro Vanguardia (92.5%) 

Australia
Sunrise Dam 

Brazil
Serra Grande (50%)
AGA Mineração 

Ghana
Iduapriem
Obuasi 

Guinea
Siguiri (85%) 

Mali
Morila (40%)
Sadiola (41%)
Yatela (40%) 

Namibia
Navachab 

Tanzania
Geita 

USA
Cripple Creek and Victor (CC&V)   

Operations

Major 
exploration 
projects

Colombia
Gramalote (51%)
La Colosa 

DRC
Kibali  (45%)
Mongbwalu (86.2%) 

Australia
Tropicana  (70%)
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Corporate profile

Introduction Context and strategy Global priorities and progress Review processes

A GLOBAL PRODUCER
OF

All operations and projects are 100% owned unless indicated otherwise in brackets
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Our business

AngloGold Limited was founded in May 1998 through the
consolidation of the gold mining interests of Anglo American
Corporation of South Africa, with the majority of its operations
in South Africa. It has grown rapidly from this South African
base, and following the merger with Ashanti Goldfields in
2004, now holds a global portfolio of operations and
exploration assets. Headquartered in Johannesburg, South
Africa, AngloGold Ashanti has 20 operations, in 10 countries, on
four continents, as shown opposite. 

In addition to gold, valuable by-products – silver, sulphuric acid
and uranium – are produced in the process of recovering the
gold mined in some operations in South America and in South
Africa in particular. 

Exploration
Exploration programmes were undertaken in 2011 in 17 countries
in established and new gold producing regions.

Major exploration projects are currently located at Tropicana in
Australia, at La Colosa and Gramalote in Colombia, and in the
DRC, where the company is engaged in substantial exploration

work at the Mongbwalu project and is a non-managing partner
in the Kibali joint venture with Randgold Resources. 

Additional exploration projects are underway in Canada, the
USA, Argentina, Brazil, Guinea, Gabon, Tanzania, Ethiopia,
Djibouti, Eritrea, Egypt, Saudi Arabia, China, the Solomon
Islands and Australia. Details of the ownership of these projects
can be found in our Annual Financial Statements.

The group’s exploration programme, which covers greenfield,

brownfield and marine exploration, is undertaken through

managed and non-managed joint ventures, strategic alliances

and wholly-owned ground holdings. Greenfield exploration

searches for new long-life, low cost mines while brownfield

exploration is conducted in and around existing operations.

The group has established joint ventures to explore for marine

mineral deposits on the continental shelf, complementing

existing terrestrial exploration and mining activities.

Geographic distribution of shareholders

AngloGold Ashanti’s primary listing is on the Johannesburg

Stock Exchange (JSE) and the company is also listed on the

New York, London, Australia and Ghana exchanges. 

FS

AngloGold Ashanti Sustainability Report 2011 Corporate profile

 Greenfield exploration countries

 Greenfield strategic alliances

● Marine exploration

●

●

●

SASA
(De Beers/AngloGold Ashanti JV)

Nome
(De Beers/AngloGold Ashanti JV)

Sea Field Resources JV *

* Operations suspended in  mid-2011 are in the process of being wound up or sold 
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Corporate profile continued

Introduction Context and strategy Global priorities and progress Review processes

As at 31 December 2011, AngloGold Ashanti had
382,242,343 ordinary shares in issue and a market
capitalisation of $16.2bn (2010: $18.8bn). The Government of
Ghana held a 1.67% shareholding. 

Product supply chain 
Once processed to doré (unrefined gold bar) at AngloGold
Ashanti’s operations, the product is dispatched to various
precious metals refineries. The gold is refined to a purity of
at least 99.5%, in accordance with the standards of ‘good
delivery’ as determined by the London Bullion Market
Association (LBMA). 

AngloGold Ashanti’s direct customers are typically refiners
or bullion banks acting as intermediaries for gold markets.
The breakdown of our sales shown below is based on the
domicile of these intermediaries and does not necessarily
reflect the location of the end user of the product. 

Gold demand and markets
Gold has been a much sought after source of wealth over the
centuries, be it as an investment, a store of value, as jewellery
and more recently for use in the electronics industry. More
information on gold markets in 2011 is available in our
Integrated Report. IR

We promote our product in target markets, by supporting
initiatives aimed at improving gold design. This is mainly
through the AuDITIONS programme of jewellery design
competitions. Jewellery consumption in countries such as
India and China still provides an important source of physical
gold demand.

Geographic distribution 
of shareholders
As at 31 December 2011

USA 47.9%

South Africa 27.9%

United Kingdom 9.4%

Rest of Europe 5.9%

Singapore  2.1%

Rest of world/unidentified 2.0%

Australia 1.8%

Ghana 1.7%

Rest of Americas 1.3%

Strategic focus areas

Five focus areas for the company’s business strategy
guide achievement of the company’s vision, balancing
the various imperatives necessary to generate
targeted returns: 

People are the business 

Providing the leadership and the supporting
management processes to ensure that we have the
right people, in the right roles, doing the right work, to
deliver against our goals.

Maximise margins

Managing revenues to ensure that full value is realised
from our products by delivering a quality product and
managing costs to protect margins and returns.

Manage the business as an asset portfolio 

Optimising asset and project portfolios to meet or
exceed specified rates of returns. To achieve this, each
asset is regularly reviewed and ranked in absolute
terms and relative to its peer group.

Grow the business 

Developing a range of options for growth, including
greenfield and brownfield exploration, new
opportunities promoting organic growth, value-
accretive merger and acquisition opportunities and
maximising the value of commodities other than gold
within our portfolio.

Embrace sustainability principles 

Developing business and social partnerships based on
mutual value creation, while maintaining a focus on
ensuring the safety and wellbeing of employees and
managing environmental and other impacts.

Geographic distribution of 
gold sales
For the year ended 31 December 2011

South Africa 37.6%

United Kingdom 26.3%

North America 14.7%

Europe 9.1%

Asia 6.9%

Australia 5.4%
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