
Increased competition for shared natural resources, such 
as access to potable water, land for agriculture and other 
purposes, as well as energy shortages, negative impacts on the 
natural environment and social fabric, and unmet expectations 
have added further on-the-ground impetus for governments to 
demonstrate tangible economic benefits for communities. 

Resource nationalism continues to be a significant risk facing 
resource companies in 2012. This rising trend was spurred 
by a commodities supercycle that yielded significant profits 
and precipitated increased competition for access to scarce 
resources, combined with domestic socio-economic pressures 
and rising community expectations. The global financial crisis, 
increasing youth unemployment and increasing poverty levels 
have exacerbated the situation. 

An additional element in this debate is the challenge that is 
often presented by a lack of capacity within local and national 
governments and, indeed, a lack of co-ordination between 
government entities, which may result in the failure of timeous 

and efficient application of payments to government by mining 
companies. This results in governments not meeting the 
expectations of society, and serves to blur the lines between 
the expectations of delivery by mining companies with those 
of government.

The mining industry is faced with negative 
perceptions about its contribution to societies 
in which it operates all over the world. 

ADDInG VALUe

{Yedwa Simelane, Senior Vice President: Corporate Affairs, 
“Resource nationalism has been driven by the ambition 
of governments and communities to obtain more benefit 
from the extraction of mineral wealth from their countries 
and their perceived increase in resource profits. This 
manifests as increasing demand to control and extract 
maximum economic interest from their natural resources 
through revisions to existing mining legislation, codes and 
agreements, as well as through increased royalties, taxes 
and duties and increased state participation in mining mainly 
through direct equity holdings.” }

Alain Nfizi at Mongbwalu, DRC. Mining can be a significant contribution to local economic development, through employment, payment of taxes, 
community investment and procurement.
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see case study: greenfield exploration – community 
development fund an integral part of exploration in 
solomon islands
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what we said we wOuld dO
AngloGold Ashanti believes that mining can play an effective 
role in bringing skills and tangible experience to support and 
partner communities to achieve their development objectives. 

Mining is a significant contributor to local economic 
development, through employment, payment of taxes, 
community investment and procurement. 

In 2011, we committed to:

•  designing a group-wide framework to address sustainable 
development issues in a more systematic way;

•  various ongoing development and community investment 
initiatives, in partnership with communities and governments;

•  developing of more consistent engagement strategies to 
support the implementation of the sustainable development 
framework and demonstrate the benefits of Responsible Gold; 

•  demonstrating the benefits that flow from mining to 
communities; and

•  adding value to our product.

Our perfOrMance in 2012
Progress has been made in designing a group-wide framework 
to address sustainable development issues in a more 
systematic way. In 2012, we appointed a social and sustainable 
development executive, David Noko, to progress this further. 
An important feature of the approach is to enable cross-
learning across the company’s global operations. An example 
of this would be to learn from experiences in Brazil, where the 
incidence of new cases of silicosis has been eradicated.

Our economic value-added statement, which follows, illustrates 
the economic value created by the group in 2012, and the way 
in which this was distributed.

In our South African operations, the Department of Mineral 
Resources (DMR) has approved the Social and Labour Plans 
for West Wits and Vaal River operations for the period 2010 - 
2014 which has also resulted in the granting of the mining rights 
for the Groot Draai and Magnum Farm mining areas.

The Environmental Management Plans (EMPs) for both the 
West Wits and Vaal River operations were also approved by  
the DMR.

The above mentioned achievements are the statutory requirements 
and conditions of our licence to operate.

Distributions made in 2012 were as follows:

•  direct contributions to regional and local development 
through community investment expenditure of $18.6m in 
2012 ($20.6m in 2011). This excludes expenditure by our 
joint ventures. See Community Investment on page 34 for 
further information;

•  employment opportunities – in 2012 AngloGold Ashanti 
employed 65,822 people, including 17,993 contractors. 
As far as possible, AngloGold Ashanti seeks to recruit and 
employ people from the region and country of operation;

•  employee salaries, wages and other benefits accounted 
for 23% of economic value distributed. The total contribution 
in 2012 was $1.56bn (2011: $1.46bn); 

•  operating costs made up the greatest single component of 
economic value distributed at 40%;

•  corporate taxation in 2012 amounted to $413m  
(2011: $407m). An analysis of our payments to government 
in line with the Extractive Industries Transparency Initiative 
(EITI)* is presented below. Payments to government includes 
direct and indirect taxes, duties and royalties. Note also our 
commitment to reporting in line with the Dodd-Frank Act 
legislation – see page 45;

•  payment of dividends to shareholders of $215m  
(2011: $131m); and

•  payments to providers of capital (banks, lending institutions) 
other than shareholders of $231m (2011: $196m).

*  The EITI is a global standard for extractive companies to publish what 
they pay and for governments to disclose what they receive in the 
interests of transparency and good governance. AngloGold Ashanti 
is an organisational supporter of the EITI. We disclose all payments 
made to governments whether or not the country concerned is EITI 
compliant. Of the countries in which we operate, Mali and Ghana 
are compliant with the EITI and Guinea, Tanzania and the DRC are 
candidate members.

Key performance indicators

ADDInG VALUe continued

Payments to governments by country
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Economic value added statement for the year ended 31 December

Us dollar million % 2012 % 2011

Economic value generated

Gold sales and by-product income (1) 99 6,559 97 6,794

Interest received 1 43 1 52

Royalties received (2) 0 23 1 79

Profit from sale of assets (3) 0 14 0 –

Income from investments (4) 0 7 1 75

total economic value generated 100 6,646 100 7,000

Economic value distributed

Operating costs (5) 40 2,689 36 2,519

Employee salaries, wages and other benefits 23 1,559 21 1,459

Payments to providers of capital 7 446 5 327

- Finance costs and unwinding of obligations 4 231 3 196

- Dividends (6) 3 215 2 131

Corporate taxation

- Current taxation 6 413 6 407

Community and social investments (7) 1 19 0 21

Loss from investments (8) 1 28 0 –

total economic value distributed 78 5,154 68 4,733

Economic value retained 22 1,492 32 2,267

(1)  Gold sales and by-product income were lower due to less gold produced as a result of the strikes at the South African mines and operational issues 
at Obuasi, Ghana.

(2) In 2012, royalties received were $20m lower at Boddington joint venture. In 2011 royalties received included $35m from the sale of Ayanfuri.
(3) AngloGold Ashanti disposed of 5% of its interest in Rand Refinery, resulting in a profit of $14m.
(4)  In 2012, income from investments included dividends received from Village Main Reef Gold Mining Company and First Uranium Canada Limited 

totalling $7m. In 2011, income from associates included share of equity-accounted investments profit of $73m.
(5) Operating costs were higher in 2012 and included higher labour, power and fuel costs which were mainly inflationary related.
(6) The increase in dividends was mainly due to a management decision to improve dividend yield.
(7)  Community and social investments exclude expenditure by equity-accounted joint ventures, social leases, social infrastructure and entities in pre-

production phase.
(8) In 2012, loss from investments mainly related to impairments of equity-accounted investments.

see case study: australasia – Partnering with 
indigenous stakeholders
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Significant financial assistance received from government (EC4)

Significant assistance received by the company in any of the jurisdictions in which it operates is detailed in the following table:

Value ($000) 2012 description 2011

argentina

Cerro Vanguardia 8,007 Income tax 30% 8,991

australia

Sunrise Dam 11,589 Diesel fuel rebate 10,562

south africa

South African operations 2,893 Skills development levy  credit 2,891

Mining Qualification Authority 
discretionary grants

1,475 Free TB drugs 870

AngloGold Health 114 244

Financial and in-kind contributions to political 
parties and related institutions by country 
(S06)

Our policy in relation to political donations is available at http://
www.anglogoldashanti.com/NR/rdonlyres/4A23E9BB-D0E1-
4B95-AF35-774350CE9402/0/12PoliticalDonationsPolicy.
pdf. The value of financial and in-kind contributions to political 
parties, politicians, and related institutions by country in 2012 is 
reported as follows:

country $

Brazil 379,477

USA 2,550

South Africa 21,361

Total 403,388

Apart from the donations made in Brazil, South Africa and 
the USA, no other donations were made to political parties, 
politicians and related institutions either financially or in-kind.

Policy, practices, and proportion of spending 
on locally-based suppliers at significant 
locations of operation (EC6) RA

Our policy and practice is to engage and transact with suppliers 
in the communities surrounding our operations and in the 
countries in which we operate. Through this procurement 
practice, AngloGold Ashanti plays an active role in the expansion 
of the local economy by encouraging local skill development, 
providing business opportunities and a platform for technology 
enhancements which will lead to sustainable local businesses.

Local supplier development has been identified as an important 
lever in increasing our contribution to local economies. This has 
led to our participation in business development groups and 
supporting training and development of local suppliers. Our 
approach is to source locally, if the product is available and is 
supported by the country’s infrastructure and supply capacity. 

The summary of the local spend percentages in the table 
opposite includes goods which are indirect imports as well as 
locally-produced goods. They are based on best estimates. 
Local spend includes all spend with locally registered suppliers  
and companies. 

In the South Africa Region, AngloGold Ashanti has recognised 
the need to contribute to the transformation of the country 
from a socio-economic perspective by transacting with black 
economic empowered (BEE) suppliers, where black ownership 
is greater than 25% plus one vote. The spend value with BEE 
suppliers was approximately ($359m) (2011: $315.4m) of 
the total $797m (2011: $731.5m) measurable procurement 
expenditure. AngloGold Ashanti also continues to measure its 
performance based on the Department of Trade and Industry’s 
(DTI) “Codes of Good Practice” where it achieved a score of 
19.42 (2011: 19.5) out of a possible 20 points, representing 
98% compliance on the Broad Based Black Economic 
Empowerment (BBBEE) basis.

Procedures for local hiring and proportion of 
senior management and workforce hired from 
the local community at significant locations 
of operation (EC7) RA

Senior management is defined within the organisational 
hierarchy as those employees occupying the roles of Stratum IV 
and above, as defined by the level of work complexity ranging 
from Stratum I – Stratum VII. AngloGold Ashanti is committed 
to hiring employees from local communities as far as this is 
possible. The practice and requirements differ from site to site, 
and from country to country:

In South Africa, legislation requires that we report on the 
number of historically disadvantaged South Africans (HDSAs), 
including women, at various levels of the workforce. Although 
recruitment is not limited to areas local to operations, our 
operations in South Africa are committed to employing a 
workforce that is representative through employment practices 
that are equitable, based on ability, objectivity and fairness 
and aligned to relevant legislation, organisational policies and 

ADDInG VALUe continued
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strategies such as the 5 year employment equity plan at our 
Corporate Office headquartered in South Africa. In 2012, 79% 
of our workforce was deemed to be local and 31% of our 
senior management were local hires. In 2012, the South African 
regional workforce senior management team was comprised of 
100% local hires, with 74% of the remainder of the total South 
African regional workforce sourced locally.

In Mali, an agreement exists between local community 
authorities and the mines to fill 50% of job vacancies not 
requiring qualifications from the surrounding local communities. 
In 2012, 37% of our workforce was deemed to be local, and 
currently none of the senior management is local.

In Guinea, country regulation allows us to employ expatriates 
only if positions cannot be filled by locals within a reasonable 
time frame. Currently no local hires could be sourced for senior 
management, and less than 2% of the workforce is locally 
hired. Training programmes, career planning and development 
contribute to implementing the localisation plan in order to 
comply with the new mining code.

In Ghana, if local citizens are not identified for career vacancies, 
expatriates can be recruited as appropriate. In 2012, 88% of 
our workforce was deemed to be local and 38% of our senior 
management at our Obuasi mine, and 93% of local workforce 
at Iduapriem with one expat appointment in the senior 
management category.

In Tanzania, the Tanzanian Investment Act stipulates that a 
maximum of five expatriates may work in Tanzania in supporting 
the business. Other employees must be Tanzanians. In support 
of the company’s localisation programme, recruitment at our 

Geita mine in Tanzania is undertaken locally before external 
searches are carried out. In 2012, 96% of our workforce was 
deemed to be local, and 17% of our senior management.

In Namibia, 93% of our workforce was deemed to be local and 
88% of our senior management.

In Argentina, an agreement is in place with our local partner 
Fomicruz (which is owned by the province of Santa Cruz), 
which establishes the hiring of local people as a priority. 98% of 
employees at the operation are Argentinean citizens, including 
all senior managers.

In Brazil, our policy is to hire employees from communities 
where we have operations. In 2012, 100% of our workforce 
was sourced from the local community. All senior management 
are Brazilian citizens.

In Australia, due to the remote locations of our mining 
operations in the Western Australian region, operations have 
no significant “local community” from which to source labour 
and operate on a fly-in, fly-out basis. Due to the current skills 
shortage facing the Australian mining industry, labour is also 
sourced internationally to meet demand, however all available 
options within the Australian labour pool are exhausted before 
pursuing international applicants. 95.5% of employees in the 
Australian region are Australian citizens or permanent residents.

In the USA 100% of the local workforce and senior management 
team are local citizens.

In Colombia 33% of the senior management team are local 
hires, with 61% of the workforce locally sourced.

Proportion of spending with locally based suppliers

(%) 2012 2011

Argentina (1) 85 85

Australia (1) 88 98
Brazil (2) 81
Serra Grande 44
AGA Mineração 79
Colombia (1) 85
Gramalote (1) 8
La Colosa (1) 10
DRC (1) 51 60
Ghana – Obuasi (1) 69 49
Ghana – Iduapriem (1) 84 77
Guinea (1) 73 67
Mali – Sadiola (1) 59 67
Mali – Yatela (1) 92 74
Namibia (1) 82 89
South Africa (1) 85 99
Tanzania (1) 59 56
USA (2) 75 39
anglogold ashanti weighted average 72 72

(1) Local spend is defined as spend in country.
(2) Local spend is defined as spend in the state in which the operation is located.
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adding Value tO Our prOduct
Our mission statement is to create value for our shareholders, 
our employees and our business and social partners through 
safely and responsibly exploring, mining and marketing 
our products. Our primary focus is gold but we will pursue 
value creating opportunities in other minerals where we can 
leverage our existing assets, skills and experience to enhance 
the delivery of value. The marketing strategy and focus is 
informed by our vision.

Beneficiation, or value addition to our product, is therefore part 
of our belief that we need to take care of our product – from the 
initial exploration phase, through mining, to marketing. For us, 
the marketing aspect goes beyond selling the refined product 
and is evidenced by a number of initiatives we have undertaken 
over the years to demonstrate our support for downstream 
activities.

Jewellery accounted for 43% of gold demand in 2012. 
AngloGold Ashanti has been instrumental in initiatives that are 
aimed at supporting the gold market. India is the largest market 
for gold jewellery and China the fastest growing market for gold 
jewellery in the world.

The main focus of our activities has been in improving gold 
jewellery design because we believe the jewellery market 
provides the “floor” for support for the gold price. So by not 
taking care of the market that utilises the gold we produce, 
we will not understand one of the key drivers for our product 
and will see a long-term decline in gold uptake. Our other 
focus is research, development and innovation in the multiple 
uses of gold.

AuDITIONS

The Global Gold Couture Jewellery Design  
competition

AuDITIONS is a global gold jewellery design competition that 
was launched by AngloGold Ashanti in 1999. It is the largest 
gold design competition in the world, with competitions in 
Brazil, South Africa and China (in China we partner with the 
World Gold Council). The competition aims to increase gold’s 
desirability and push the envelope in gold jewellery design, by 
encouraging bold new designs in high gold caratage.

Our other value-add activities include strategic investments in 
the Rand Refinery (Pty) Limited in South Africa, and the Queiroz 
Plant, in Brazil. The refinery produces semi-finished products 
that feed into the jewellery supply chain and gold investment 
markets. The refineries are an important link between the gold 
mining activity and the end refined product, illustrating our role 
in the gold market beyond exploration and mining activities.

We also have a strategic investment in Oro Africa, a jewellery 
manufacturing company in South Africa. This creates and 
supports jobs in the gold manufacturing industry as well as 
supporting skills development.

see case study: south africa – a focus on beneficiation 
in south africa 
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PODCAST
Kristen malan
BeJewelled  
Professional jewellery designer 

The value of gold jewellery design competitions to jewellers and 
aspiring designers

Podcast available at: www.aga-reports.com/12/kristen-malan

ADDInG VALUe continued

The judges were unanimous in selecting as the winner of 
AuDITIONS South Africa 2011/2012, Adrian Antonie’s Globe Trotter, 
a bold 18ct gold gentleman’s ring with a glass globe containing gold 
leaf flakes suspended in liquid.
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CASE STUDY: cOMMunity 
deVelOpMent fund an integral part 
Of eXplOratiOn in sOlOMOn islands
Each surface landowner agreement signed by AngloGold 
Ashanti and joint venture (JV) partner, XDM Resources, for 
exploration in the Solomon Islands provides for a community 
development fund – administered via trusts – to support 
sustainable projects. These include, but are not limited to, 
reforestation, micro-finance, health, education and sustainable 
use of marine resources. 

Donna Sewell, Vice President: Asia/Pacific, Greenfield 
Exploration, says, “In the Solomon Islands, specifically the 
Western Province, exploration and mining have not yet been 
developed to any significant extent. Some local communities 
have been exposed to tourism and extensive logging activities 
but many have never been exposed to exploration, and there 
are no mines in the province.”

A large component of exploration-related activity focuses on 
community engagement to keep local communities informed 
about exploration activities completed. Communities can 
also participate in and benefit from these ventures, where 
possible, through direct employment, indirect provision of 
services, development initiatives and other multiplier effects 
for the local economy.

Funds are provided to these trusts on an annual basis. Upon 
proof that the funds have been used for projects as specified, a 
further sum, dollar for dollar, is provided up to pre-defined levels.

In 2012, AngloGold Ashanti and XDM Resources supported 
a number of community development projects, including 
the restoration and construction of communal facilities such 
as churches and a classroom, fish-farming initiatives and 
basic transport infrastructure, including outboard motors, for 
movement between islands and communities. 

Another 11 community project applications, similar to those 
mentioned above but in different regions, are currently 
under consideration.

Seeking to instill best practice

AngloGold Ashanti is also aiming for best practice in its 
exploration activities from the outset and, to this end, embarked 
on the major rehabilitation of areas affected by exploration 
activities, including trenching and drilling, in 2012. 

As part of this work, all trenches were backfilled, including 
those dug by previous explorers, and replanted to stabilise land 
forms and minimise erosion in this tropical environment which 
receives around 3m of rain annually. All drill pads, including mud 
sumps, were backfilled and have also been replanted.

AngloGold Ashanti, in early 2010 and with XDM Resources, 
began active exploration in the Solomon Islands through two 
local operating entities.

Surface access agreements are negotiated with local 
communities, comprising tribal family groups, prior to the 
commencement of exploration work in any region. Under these 
agreements, the JV meets with the landowners on a quarterly 
basis to provide an update with details on the progress of work 
programmes, distribute payment for access damage to crops 
and trees, as well as any land disturbance caused by drilling 
and trenching, and to discuss concerns and requirements. 
Meetings are also held regularly to discuss land-boundary and 
employment issues.
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ADDInG VALUe continued

CASE STUDY: trOpicana: partnering 
with indigenOus stakehOlders
AngloGold Ashanti Australia’s proactive approach to stakeholder 
liaison is demonstrated by its approach to dealing with local, 
indigenous communities. To date, AngloGold Ashanti Australia 
has been awarded some Au$30m (approximately $29.1m) in 
contracts to Aboriginal groups at the Tropicana mine. In an 
effort to facilitate further indigenous participation, the region 
has taken the innovative step of custom-designing some of its 
contracts to entice new, smaller players.

The most recent contract was signed in November 2012 at a 
ceremony at the group’s Perth office. The five-year contract 
for operating the light vehicle workshop at Tropicana was 
awarded to Triodia Macmahon Joint Venture, an alliance 
between the indigenous business Triodia Mining and 
Macmahon Contractors. The contract will be operated as a 
joint venture (JV). 

Triodia is run by Terry Gordon, of the Gordon family group 
– descendants of the Wongatha and Spinifex peoples – the 
traditional custodians of the lands upon which Tropicana is 
located. A number of family members are involved at Tropicana. 
Sandra Evans and Pam Gordon are involved with cross-cultural 
training at the site, while Terry manages the mining side of 
the business. His mother, matriarch Nancy Gordon, spoke at 
the signing ceremony. “This JV with Macmahon is a big step 
forward and a great opportunity for my people, and will help 
provide a better future for the younger generations.  For me, 
it’s a dream come true. It’s going to be a long road, but we are 
ready to make it work,” she said. 

Doorn-Djil Yoordaning General Manager (the Indigenous 
business development arm of Macmahon Contractors), Tony 
Noonan said the agreement marked the first commercial venture 
by the East Wongatha people and would support the remote 
community through funding of development programmes from 
the JV profits.   

AngloGold Ashanti’s commitment to the promotion of 
indigenous business began in the 1990s when indigenous 

contract miner Carey Mining received its first contract at the 
Sunrise Dam Gold Mine – a relationship that has since been 
expanded to include Tropicana where Carey Mining provides 
ancillary mining fleet and personnel services through its role as 
a sub-contractor to Macmahon Contractors.

“We have put a lot of thought into how we could construct 
some contracts to provide opportunities for smaller Aboriginal 
businesses,” Tropicana General Manager Duncan Gibbs said. 
“Most of the Aboriginal businesses and aspirants in the area, 
with the exception of Carey Mining, are family-type businesses, 
and relatively small, so the challenge has been to make it 
possible for them to compete for our contracts.”

Indigenous groups in the area include the Wongatha People 
of the Goldfields region of Western Australia (WA) and the 
Tjuntjuntjara (Spinifex) Community to the east of the project. 
The first step, and part of Tropicana’s environmental approvals 
process, was to engage with potential indigenous stakeholders. 
This followed earlier community meetings that had been held 
in Kalgoorlie-Boulder and the remote Tjuntjuntjara community 
where potential indigenous enterprises had been able to 
express interest.

To overcome the challenge of scale for indigenous entrants, 
AngloGold Ashanti unbundled and designed a number of smaller 
packages for both construction and operational contracts at 
Tropicana – targeting the existing skills and capability of the 
local businesses.

Although tapping into the construction side of the business 
proved a challenge, there was more success on the operational 
side and a number of new contracts have been awarded to 
groups including Bundarra, SMC Services and Triodia Mining.

The longest running of these contracts is the Bundarra day works 
contract, which has been in place since late 2011. Headed up 
by Brett and Patricia Lewis, the Leonora-based company was 
selected from a number of applicants. According to Gibbs, it 
was the group’s track record and recommendations from other 
industry organisations that gave Bundarra the winning 
edge. The company currently has six staff based at 

Con
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Tropicana and with a fleet of small equipment, including a front-
end loader, backhoe and trucks, it is responsible for rubbish 
collection at the operations and the residential village, providing 
assistance to exploration crews through services such as track 
clearing, sump excavations and rehabilitation works. Bundarra 
also undertakes some small scale earthworks across the site 
and delivers fuel to mobile power generation plants. 

Bundarra also provides services to a number of other parties in 
the northeast Goldfields region, as well as to the Jabiru base 
metal mine in WA, which belongs to Independence Group, 
Tropicana’s JV partner.

A more recent contract recipient is SMC Services, run by David 
Canning, previously a commercial manager with Anaconda 
Nickel (the original owner and operator) at Murrin Murrin 
nickel mine. Canning left to establish his own company which 
established and ran the on-site laundry service (now closed). 
SMC now operates the retail shop at the Murrin Murrin nickel 
mine and a similar service at the Boddington Gold Mine south 
of Perth. SMC Services was awarded the wet mess (tavern) and 
retail services contract at Tropicana and has three employees 
on site.  The retail services include a small shop, post office 
facilities, espresso coffee and soft drink vending machines. This 
is another example of our effort to unbundle contracts to allow 
smaller companies to participate. The wet mess contract was 
separated from the standard catering contract, which in the 
case of Tropicana is held by ESS.

Another facet of the local business promotion by AngloGold 
Ashanti Australia has been the engagement of Western 
Australia-based small business Red Ochre Consulting. The 
company specialises in providing business support and 
assists in the pre-screening of new or existing local small 
businesses wanting to contract to the company. Red Ochre 
has been retained to assist each of the new small businesses 
in developing the capabilities required to successfully deliver 
contractual obligations, as well as to promote prudent financial 
management practices.  This form of support has proved to be 
critical in ensuring that new contractors are able to compete 
successfully in the difficult mining environment. 
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ADDInG VALUe continued

CASE STUDY: a fOcus On 
beneficiatiOn in sOuth africa
AngloGold Ashanti is the world’s third largest gold producer, 
with 21 operations in 10 countries and is domiciled in South 
Africa. In all the countries in which we operate, governments 
are focusing on value-adding activities that benefit the local 
economies, either by increasing revenue or upskilling their 
people. Adding value to our mineral product before export 
from the country of origin is a serious aspect of the business.

For AngloGold Ashanti, the notion of beneficiation or 
adding value to our product has been an integral part of the 
company’s strategic vision and marketing activities since the 
inception of its marketing department in 1999. This was, at 
that time, a novel approach in an industry that had hitherto 
failed to consider that its responsibility continued after mining 
activity and went beyond the refinery to the end consumer.

Since then, AngloGold Ashanti has undertaken a number 
of initiatives to support both upstream and downstream 
activities. AngloGold Ashanti is a member of the World Gold 
Council and has been instrumental in initiatives that are aimed 
at supporting the gold market beyond South Africa.

The main emphasis of our activities has been in jewellery 
design and manufacturing because we believe that the 
jewellery market provides the “floor” that supports the gold 
price. We are also investors in Rand Refinery (Pty) Limited, 
because gold refining is an important part of the process to 
convert our mined product to a metal form that can be used 
in jewellery, investment and technology.

Beneficiation initiatives in South Africa

AngloGold Ashanti has, over the past decade, committed 
itself to supporting the beneficiation of gold. This has included 
the provision of structural support to assist the growth and 
development of downstream industries. 

 

Oro Africa 

Our single largest beneficiation commitment is our long-
term investment in Oro Africa, South Africa’s largest 
jewellery manufacturer and exporter. The company invested 
in the region of $6.1m when it acquired its shareholding in 
July 2000. AngloGold Ashanti recently increased its stake 
in Oro Africa to 36% from 25%. 

This investment demonstrates our pledge to downstream 
activities, and presents potential for South Africa to 
leverage the depth of experience in terms of viable 
technical skills and practical business models in a highly 
competitive global jewellery market.

As South Africa’s largest manufacturer and exporter of 
jewellery, Oro Africa continues to recruit and train scores 
of talented young South Africans in the art of jewellery 
creation. It serves clients throughout South Africa, North 
and South America, the United Kingdom, Australia and 
Mauritius, and is also looking to Dubai, the Middle East, 
India and China.

See www.oroafrica.co.za for more information.

Rand Refinery

AngloGold Ashanti holds a 48.03% interest in Rand 
Refinery (Pty) Limited, a key player in the beneficiation/
value-added chain in South Africa and on the African 
continent. Rand Refinery was established in 1920 and is 
certified by the London Bullion Market Association. This 
means it complies with the highest standards required by 
bullion banks, commodity traders and coin distributors. 
The Refinery goes beyond just refining doré; it produces 
gold cast bars, minted bars, semi-finished product, coins 
and certified gold. These products are available to the 
South African and the global market. AngloGold Ashanti’s 
investment in terms of time and resources in the Refinery 
places South Africa in a competitive position, opening up 
various beneficiation opportunities.

See www.randrefinery.co.za for more information.
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AuDITIONS, the world’s largest gold design competition 
celebrated its 12th anniversary in 2012. It is held biennially 
in South Africa, Brazil and China with the objective of 
inspiring designers to innovate with gold design. The 
competitions strive to increase gold’s desirability and 
to advance and extend the boundaries of design by 
encouraging bold, new creations in high caratage gold. 
Entry to these competitions is targeted at design students 
and professionals, but is in fact open to all residents of the 
respective countries.

The Brazilian jewellery market is vibrant and the 
competition there centres around collaboration and 
sustainable development of the industry. By comparison, 
AuDITIONS China uses the competition to leverage 
jewellery consumers and increase trade through retail 
outlets. These initiatives are each unique and have their 
own brand equity.

In South Africa, entrants are invited to attend jewellery design 
seminars which provide valuable exposure to local and 
international best practice and design trends. Thereafter, 
entrants submit design renderings. An independent 
panel of judges selects the designs which best meet the 
competition brief and theme, and which are innovative and 
creative in terms of design. Using 18 carat gold sponsored 
by AngloGold Ashanti, the finalists work with the best South 
African manufacturers to produce the finalists’ artifacts and 
jewellery pieces. This provides the students and amateur 
designers a first-hand opportunity to learn about the 
manufacturing side of the jewellery business.

The 2011/2012 South African gold couture collection 
was launched at a prestigious event in Johannesburg 
in July 2012 and the winners joined an international 
group of contributing designers who have over the past 
decade created the most valuable, modern, bespoke 
gold collection in the world. Today this collection of gold 
jewellery and artifacts is valued at more than $3.2m.

At the AuDITIONS Gold Design Awards in 2012, Minister 

of Mineral Resources, Susan Shabangu spoke about the 

importance of gold beneficiation, as well as the historical 

and economic significance of the metal. She said jewellery 

manufacturing fits well within South Africa’s beneficiation 

strategy and has been identified as requiring support. The 

challenges include a shortage of skills, under-investment in 

research and development and the rising price of gold. She 

added that buying jewellery overseas is a trend that needs 

to be reversed, and that a more co-ordinated framework 

of research, development and investment is needed to 

enable the country to develop a competitive edge in the 

production of jewellery.

“If we are to make the increased beneficiation of our minerals 

a reality, we need to get real about skills and enterprise 

development,” said Shabangu. “Without education, we 

will not be able to change the lives of ordinary people in 

South Africa. We are aware that this cannot solely be a 

government process. It needs to be developed and driven 

by all stakeholders and, therefore, we welcome what 

AngloGold Ashanti is doing,” she told those present. 

Speaking at the South African launch, Mark Cutifani, CEO 

of AngloGold Ashanti stated: “It is not the activity of gold 

mining that fascinates the world or evokes emotions, but 

the actual metal itself – as it is transformed through design 

into splendid, valuable items that define success, beauty 

and wealth. AngloGold Ashanti through its AuDITIONS 

programme continues to demonstrate the importance 

of investing in design talent. Every season designers 

and manufacturers raise the bar of technical excellence, 

innovation and design, presenting yet another astonishing 

gold collection showcasing South Africa’s talent.”

See www.goldauditions.com for more information. 

AuDITIONS (The Global Gold Couture Jewellery Design competition) 
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ADDInG VALUe continued

Gold of Africa Museum
In February 1999 AngloGold Ashanti acquired 350 West 
African gold artifacts from the Barbier-Mueller museum 
in Geneva, Switzerland to preserve the art of African 
goldsmithing and inspire contemporary design. 

As a result of this acquisition, AngloGold Ashanti 
established – and continues to support – the Gold of Africa 
Museum in Cape Town. This exclusive Museum attracts 
local and international visitors, allowing them to experience 
the ancient, sometimes mystical, relationships that exist 
between the African continent and this precious metal. 
Although primarily home to the Barbier-Mueller collection, 
the Museum – with its state-of-the-art visuals and artistic 
displays – also exhibits objects from the ancient gold 
civilisations of southern Africa.

Temporary exhibits from countries as diverse as India, 
Brazil, Mali and Egypt explore the commonality of the 
historical gold theme as it crosses geographical borders 
and cultural divides.

The Museum not only preserves gold history and educates 
visitors; it is in addition a developing cultural hub, providing 
space for other local art endeavours (such as women from 
KwaZulu-Natal who specialise in weaving highly sought-
after wire bowls). It also hosts the only gold-based scholars 
programme in the country. 

See www.goldofafrica.com for more information. 

The Gold Zone
The Refinery itself has a number of other beneficiation 
initiatives. The Gold Zone offers both local and international 
jewellery manufacturers a cost-effective location for 
their manufacturing facilities. Additional benefits include 
access to bulk manufactured semi-fabricated jewellery 
components and proximity to the Refinery. The latter 
is important as it provides easy access to facilities for 
re-refining any scrap gold produced in the jewellery 
manufacturing process.

This initiative aims to assist gold jewellery manufacturers 
to beneficiate African gold for export and to assist local 
communities with skills development. The Gold Zone, 
assisted by the African Growth Opportunity Act, offers the 
added advantage of exporting jewellery to the USA. The 
facility also houses a number of skills development projects 
aimed at uplifting local communities, and with a view to 
employment in the jewellery manufacturing industry. 

The following projects are located in the Gold Zone:

Richline SA was established in 1978 by Alan Mair as 
South African Manufacturing Jewellers (SAMJ). Richline 
Group Inc. acquired the assets of SAMJ in October 2012. 
The new company now operates as Richline SA (Pty) Ltd 
and is located in the Gold Zone. The company is committed 
to delivering innovative jewellery design and manufacturing, 
a legacy of SAMJ. While the company will continue to 
produce gold and silver jewellery, it specialises in “bonded 
gold”; a product that combines two precious metals, gold 
over silver, in a technologically sophisticated process.  
The firm intends to revitalise its focus on both the South 
African local market and exports into Africa and other 
areas of the world.

See www.richlinegroup.com for more information.
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Gold Reef City Mint has been a dealer and 
manufacturer of fine, classic and modern numismatic 
(study or collecting of coins or medals) items for more than 
30 years. It is one of two privately-owned mints in South 
Africa that have minted South African legal tender coins. It 
manufactures a variety of coins, medals, corporate gifts, 
badges, key rings, medallions and trophies. 

See www.grcmint.co.za for more information.

Intsika Skills Beneficiation Project (Intsika) 
is a section 21 organisation. Using precious and semi-
precious minerals and stones, it teaches skills in mineral 
beneficiation. Founded in 2002, it began operating in 2004 
at its current location in the Gold Zone.

The project was developed to assist in the development of 
the youth, particularly given the high rate of unemployment 
in the area, as well as the need to promote beneficiation, 
encourage entrepreneurship and reduce poverty among  
young people from historically disadvantaged backgrounds. 
Trainees earn credits by participating in the project, and 
these can usually be applied towards a National Certificate 
in Jewellery Manufacturing.

The Ekurhuleni Jewellery Project was 
launched in mid-2009, and caters for industry-based skills 
programmes and the development of small, medium-sized 
and micro-enterprises (SMMEs). Learners receive some 
theoretical training, and participation in the project adds 
the necessary practical skills. It also provides them with a 
nationally recognised qualification. After a training period, 
learners are upskilled for the relevant industry.

These SMME incubators offer qualified, emerging jewellers 
access to fully-equipped workshops, production services 
and technical support. These entrepreneurs are provided 
with an opportunity to develop their own businesses in 
a secure and enabling environment sponsored by the 
Ekurhuleni municipality.

The Ekurhuleni Jewellery Project provides support for 
the industry by providing accredited short courses, skills 
programmes and has a recognition-of-prior-learning 
system in its Training for the Trade programmes.

See www.randrefinery.co.za for more information.
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