
 
DMA: Public Policy 
 
Policies 
 
In October 2014, the AngloGold Ashanti Board approved a Political Donations Policy for the company. The policy 
applies to all entities within the company. 
 
While not aiming to encourage the practice of political donations, the policy seeks to manage such donations by 
exception and ensure that the process of making political donations is supported by a strong business case. The 
company has therefore adopted a discretionary approach within set parameters including clear procedures, 
adherence to all applicable local laws and regulations and allocating the donation to a political party or organisation 
as opposed to an individual. The company adheres to the principles of transparency, public disclosure and good 
governance. The objective of making political donations is solely to support the strengthening democracy in 
jurisdictions in which the company operates and not to seek or obtain any improper advantage for AngloGold 
Ashanti. 
 
In addition to the company values, its code and compliance policies, the company’s approach to political donations 
is supported by its Policy on Anti-Bribery and Anti-Corruption.  
 
Responsibilities 
 
All proposals for political donations are required to go through the company governance structures including the 
Executive, the Social, Ethics and Sustainability Committee of the Board, and the AngloGold Ashanti Board. 
Donations in excess of USD 100 000 require Board approval. 
 
Political donations are not a performance requirement and are not linked to incentive mechanisms. 
 
Resources 
 
Preparation of proposals is the responsibility of the relevant Chief Operating Officer or Executive Vice President. 
The process of recommendation and approval requires passage of the proposal through the governance structures 
outlined above, supported by Group Internal Audit and the Company Finance Discipline. 
 
 
AngloGold Ashanti Statement: Anti-competitive behaviour 
 
The Disclosure on Management Approach for Anti-competitive Behaviour is not being reported by the organisation 
in 2014 and neither is the related indicator G4-SO7 which pertains to the total number of legal actions for anti-
competitive behaviour, anti-trust, and monopoly practices and their outcomes. This is due to the following: 
 
The price of gold is set in the international financial markets by a myriad of participants who can trade the 
commodity 24 hours a day. These participants range from jewellers to financial investors and from gold miners to 
central banks. The price at which they choose to buy or sell gold may be influenced by, inter alia, market sentiment, 
geopolitical risk, seasonal domestic demand, perceived or actual financial risk, to name but a few factors.   
 
  

http://www.anglogoldashanti.com/en/About-Us/corporategovernance/Corporate%20Governance%20Documents/PolicyonAntiBriberyAntiCorruptionAugust2012.pdf

